
Switching the prices for a game can have dramatic effects on the game. Players are not willing to pay 
a lot to try a new game or even if they have been playing a certain game for some time they won’t 
be willing to pay if prices are raised too much. In game purchases are meant to provide the player 
with a new experience but if the player stops buying these products, they will eventually lose 
interest in the game.  
 

 How much they 
are willing to pay 
to play a new 
game. 

How much they 
are willing to pay  
to carry on 
playing  the game. 

How much they 
a willing to pay 
to play a new 
game their 
friends are 
playing. 

How much they 
are willing to 
play a new game 
none of their 
friends are 
playing. 

Friend 1 3 15 7 2 

Friend 2 1 10 4 0 

Brother  2 6 5 1 

Sister  1 4 6 1 

Mother 0 5 6 0 

Average 1.4 8 5.6 0.8 

 
The table above shows that people are usually not willing to pay much to try out a new game 
however if they enjoy that game, they are willing to pay more. However for a game like Fortnite the 
impact a change in prices will have will be much more subtle due to the fact that in game purchases 
in Fortnite doesn’t give the player an advantage and even if one were to not buy cosmetics, they will 
still have new experiences in the form of in game events. 
 
Another interpretation we can make from this table is the fact the network effect can encourage 
people to pay more money to play a game even if it was a new game. From the people I surveyed we 
can see that they are willing to pay £4.80 more to play a game their friends are playing than a game 
none of their friends are playing.        
            
            
       


